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Welcome to the Retail Conference 2018, organised by the French Chamber of Great Britain. This is the sixth 
in a series of conferences that the French Chamber organises annually to provide a platform of high-level 

engagement between businesses, academics, institutions and governments on topical issues and prominent 
sectors.

Previous thematic conferences we have hosted include Energy in 2013, Transport in 2014, Digital in 2015, and 
Disrupt or Be Disrupted in 2016. In 2017, we organised the London Luxury Think Tank in partnership with Walpole.

The theme of this year’s conference – ‘Adapting to the new consumer: business models touch points and technology’ 
– is particularly relevant to today’s social advances and macro and micro trends. 

We live in a world where consumers want personalised and special experiences, whether they are shopping online 
or in person. They expect faster results and lower prices. The current consumer is ultra connected – and this 
generational shift is driving change, compelling brands to be ever more innovative and interactive. 

The retail sector is therefore at a decisive turning point, in terms of how it understands its customers and how it 
caters for new and emerging expectations. The future of payment, the management of data, and new technologies 
all play a pivotal role in shaping the consumer experience. These are some of the important questions that will be 
explored at today’s conference. 

Our line-up of speakers includes experts from across the industry, including small businesses, industry analysts, 
and large corporate retailers. I’m confident that today’s programme will give you unique sectoral insights into 
development and innovation in the retail sector.

Through keynote speeches, panel discussions, start-up pitch sessions and networking, I hope that you will leave 
inspired, and fired up to apply this expertise to your businesses and activities.

May I also take this opportunity to acknowledge those who have made this conference possible. I would like to 
thank our Gold sponsors: CBRE, Econocom, Facebook, HSBC, PwC, our Silver sponsor: Browne Jacobson, our 
partners: BFast System, Andros UK (Bonne Maman), French Tech London, HEC Paris, Ladurée, L’Oréal Luxe and 
Your Sommelier, and our speakers and moderators for their contributions today.

Foreword 
by Estelle Brachlianoff

President of the French Chamber of Great Britain and 
Senior Executive Vice-President at VEOLIA UK & Ireland



Our warmest thanks go to:

Partners

Established in 1883, our Chamber is part of a network of 120 French Chambers of Commerce Abroad (CCI France 
International) and is one of the top French Chambers worldwide. Our main aims are to provide a platform for 

exchange and networking at the service of Franco-British firms in the UK, to promote our members’ interests 
to key decision makers and to help develop economic and commercial relations between France and the UK. 
The size of our network and its diversity – 570 members ranging from Start-up & SMEs to blue-chip companies, 
with 40% non-French representatives – contribute significantly to our reputation and success. Our Company Set 
up, Business Centre and Recruitment services provide both British and French companies with a large range of 
bespoke professional services. The 100 events we organise every year, with personalities from the British and 
French political, academic and business worlds, offer great opportunities for our members to expand their network 
of contacts and develop their business.

The French Chamber of Great Britain also organises a Retail Forum which analyses new challenges and opportunities 
for member companies operating in the retail business. This Forum covers a range of themes about the future of 
retail including digitalisation, new customer expectations and the diverse ways of shopping.

About the French Chamber of Great Britain

Gold Sponsors

Silver Sponsor



08.30-09.05 Registration (ground floor). Coffee and Ladurée macaroons are served (8th floor)

09.05-09.10 Opening speech by Stephen Burgin, Deputy President, French Chamber of Great Britain 

09.10-09.20  Keynote speech by Helen Dickinson, CEO, British Retail Consortium

09.20-09.30   Keynote speech by Josh Hardie, Deputy Director General, Policy & Campaigns, CBI

09.30-09.40 Q&A session following Helen Dickinson and Josh Hardie speeches moderated by 
 Peter Alfandary, Senior Vice President, French Chamber of Great Britain

09.40-09.50  Overview on retail trends by Jacqueline Windsor, Partner, PwC

09.50-10.00 Keynote speech: Sébastien Badault, Managing Director France, Alibaba Group

 Theme: Alibaba Group - China reshaping the luxury and fashion consumer experience 

10.00 - 10.30 PANEL 1 - TECH

PANELLISTS:

Alain Afflelou, Founder and Chairman, Alain Afflelou 
Julien Callede, Co-Founder, MADE.COM; Entrepreneur, Advisor & Investor
Sian Doyle, Executive Director and Head of UK Business Development for Retail, CBRE
Olga Kotsur, Co-Founder and CEO, Mercaux

10.30-10.45 Q&A session 

10.45-10.50  5 minutes with João Marques Fernandes, CEO and Founder, BuzzStreets

10.50-11.20 Coffee break 1 – Networking session

11.20-11.30 Keynote introducing the 2nd panel Florence Diss, Head of EMEA Commerce Partnerships, Google 

11.30 - 12.00 PANEL 2 - THE FUTURE OF PAYMENT
MODERATED BY: JAKOB VON BAEYER, HEAD OF PUBLICATIONS & CONTENT, FRENCH CHAMBER OF GREAT BRITAIN

PANELLISTS:

Philippe Henry, Global Head of Corporates, Financials & Multinationals, HSBC Bank Plc
Greg Gormley, Co-Founder and CFO, Bink
Ian Benn, Managing Director, Northern Europe, Ingenico
Nick Dryden, CEO, Fingo Pay

12.00-12.15 Q&A session

programme



12.15 - 12.45 PANEL 3 - THE RETAIL WORKFORCE
MODERATED BY: RAYMOND SILVERSTEIN, PARTNER, BROWNE JACOBSON

PANELLISTS:

Cédric Voix, HR Director L’Oréal Luxe & Retail, UK and Ireland
Béatrice de Montille, Founder and Creative Director, Merci Maman
Pia Dekkers, Regional HR Director, Chanel 
Selda Taskan, Senior Consultant – Human Resources Recruitment, Elite Associates 

12.45-13.00 Q&A session

13.00-13.05 5 minutes with Charlie Pool, CEO, Stowga

13.05-14.30 Lunch break and networking

14.35-14.45 Keynote introducing the 4th panel: Sir Ian Cheshire, Chairman, Debenhams 

14.45-14.50 Q&A session moderated by Peter Alfandary

14.50-15.05 Keynote speech: Liza Bate, Client Partner, Luxury & Apparel, Facebook 
 Theme: Retail in the Age of Discovery 

15.05 - 15.35 PANEL 4 - CONSUMERS: THE FUTURE 
   OF THE HIGH STREET
MODERATED BY: SUE RISSBROOK, PARTNER, UK RETAIL LEADER, PwC

PANELLISTS:

Liza Bate, Client Partner, Luxury & Apparel, Facebook
Mustafa Khanwala, Co-Founder and CEO, MishiPay
Charles Kokorian, Retail Director, Value Retail Management (Bicester Village)
Paul Lorraine, General Manager UK, Longchamp

15.35-15.50 Q&A session 

15.50-15.55  5 minutes with Razwan Ghafoor, Co-Founder and CEO, ThirdEye

15.55-16.20 Coffee break 2 – Networking session

16.20-16.30 Keynote speech: Olivier Robert-Murphy, Global Head of New Business, Universal Music Group 
 Theme: A Brand New World 
 

16.30 - 17.00 PANEL 5 - THE SUBSCRIBER ECONOMY
MODERATED BY: SAM AFLAKI, ASSOCIATE PROFESSOR, HEC PARIS

PANELLISTS:

Chris Labrey, Managing Director - UK & Ireland, Econocom
Aron Gelbard, Co-Founder & CEO, Bloom & Wild
Virginie Charlès-Dear, Founder and CEO, toucanBox
Celian Ravel d’Estienne, Co-Founder and CEO, Your Sommelier

17.00-17.15 Q&A session

17.15-17.20  5 minutes with Ludovic Blanc, Founder and CEO, Blanc

17.20-17.25 Conclusion by Stephen Burgin

17.25-18.15 Cocktail reception offered by Your Sommelier
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biographies

Helen leads the team and sets the strategic direction of the BRC. She joined in January 2013 and has been working 
with retailers for over 25 years. The BRC is the go-to trade association for all UK retailers, promoting the story of 
retail, shaping debates and influencing the issues that matter to the industry.

Helen Dickinson

CEO, British Retail Consortium

Sébastien Badault

Managing Director France, Alibaba Group

Sébastien Badault was appointed Managing Director of Alibaba Group France in December 2015. In this role, he will 
leverage his substantial experience running French operations for international online and e-commerce brands to 
connect the needs of French consumers and merchants with the capabilities of the Alibaba ecosystem.

KEYNOTE

KEYNOTE

Josh joined the CBI in 2016 and leads the CBI’s overall policy development, media and campaigning work.
From Brexit and global trade to Industrial Strategy, regional growth and the CBI’s new campaign, Everyone’s 
business, all Josh’s focus is aimed at helping business to tackle inequality and raise living standards. This involves 
working with the 190,000 businesses the CBI represents to understand how they can driver prosperity forward 
across the UK, working with Government and communicating with stakeholders.

Josh Hardie

Deputy Director General, Policy & Campaigns, CBI

KEYNOTE

Jacqueline leads our retail strategy practice in London, with 20 years of strategy consulting experience in corporate 
strategy and transactions. She enjoys working with clients to navigate some fundamental retail challenges – helping 
management to develop winning strategies and advising private equity to make better investment decisions. Jac 
brings extensive retail experience across different business models and a range of issues. She also brings wider 
experience in consumer–facing industries (FMCG, leisure, health, media and retail banking).

Jacqueline Windsor

Partner, PwC 

KEYNOTE

Full biographies available at: www.francobritishconference.co.uk



Liza Bate

Client Partner, Luxury & Apparel, Facebook

KEYNOTE

Liza is a Client Partner on Luxury Retail Facebook. Based in London, she has been at Facebook since 2014 where 
she started as a Client Solutions Manager. Prior to her role, she worked at Orange as a Digital Marketing Manager, 
and was part of the team that launched the EE brand in 2012, before joining Work Club as a Senior Social Strategist.

Sir Ian Cheshire

Chairman, Debenhams

Sir Ian has won a number of awards including Lifetime contributions to retailing, green business and the Fortune 
WEF award for leadership in the circular economy. Sir Ian was knighted in the 2014 New Year Honours for services 
to Business, Sustainability and the Environment and is a Chevalier of the Ordre National du Merite of France.
Other current principal external appointments: Chairman, Debenhams plc; Chairman, Maisons du Monde; Chairman, 
Menhaden plc; Lead non-executive director for the government.

KEYNOTE

Olivier leads Universal Music Group and Brands (UMGB) - an award-winning team of global music, content and 
partnership experts, recognised as THE creative company for music and brands. Joining the entertainment industry 
at PolyGram Video, he advanced to VP of Marketing at Universal Pictures International Video in London.
In 2001, he launched the Audio-Visual Department at UMG, managed the Global Strategic Marketing Division and in 
2011, set up a dynamic new business, UMGB.

Olivier Robert-Murphy Murp

Global Head of New Business, Universal Music Group 

KEYNOTE

Florence heads Google’s EMEA Commerce product partnerships, with focus on Payments. In her ten years at Google 
she has covered a range of different product partnerships from Maps and Geo to Wallet and Ads, helping launch 
products as diverse as Google Ocean, Google Transit, Local Inventory Ads and now Google Pay. 

Florence Diss

Head of EMEA Commerce Partnerships, Google

KEYNOTE



Alain Afflelou

Founder, Chairman and CEO, Alain Afflelou 

Afflelou opened his first optical and audiology store in 1972 in Bordeaux. Realising the financial and aesthetic 
burden attached to wearing glasses, Alain Afflelou launched in 1978 a revolutionary business, with half price on 
all brands, and his franchise, with the opening of three first stores. The brand is now present in 13 countries, with 
1,400 franchised shops.

PANEL 1 

Julien Callede

Co-Founder, MADE.COM, 
Entrepreneur, Advisor & Investor

PANEL 1

Julien Callède co-founded the online furniture brand Made.com where he acted mainly as COO and Director of 
International expansion. Made.com gives customers across 8 countries in Europe access to great quality & original 
design furniture items, at an amazing price. Julien has now left his executive role in the business, and is focusing 
his time on new venture projects, as well as advising and consulting for start ups and fast growing companies 
facing scaling.

Sian Doyle is currently Executive Director for CBRE’s Retail Advisory & Transaction (A&T) business where she is 
developing their retail offering for leading global and national retailers. Sian has extensive retail experience and a 
proven track record in leading and delivering transformative retail strategies for major corporates, more recently 
developing new retail offerings through digital and innovative store design formats. 

Sian Doyle

Executive Director and Head of UK Business Development, CBRE

PANEL 1

Olga Kotsur

CEO & Founder, Mercaux

PANEL 1

As Founder & CEO, Olga is responsible for leading the growth and development of Mercaux, a mobile retail platform 
transforming brick & mortar retail by enabling the digital in-store experience. 
Olga launched Mercaux in 2013, while she was finishing her MBA at Harvard Business School. Today Mercaux has a 
presence in 12 countries, and is expanding quickly in markets such as the UK, France, and Spain.

Full biographies available at: www.francobritishconference.co.uk



Greg Gormley FCCA has over 20 years’ experience operating within large corporates. In 2004 Greg began pursuing 
his own business ventures, where he set up entities in the management consultancy, real estate and venture capital 
industries. In 2014 Greg founded Bink with long-term friend Lee Clarke, successfully leading Bink’s initial seed 
funding round of £10million. 

Greg Gormley

CFO & Co-Founder, Bink

PANEL 2

João is the Founder and CEO of BuzzStreets. He comes with 15+ years background in sales and team management, 
working with shopping malls, insurance and sales companies. Over the last few years he has built a strong network 
of European companies and Local Authorities, as well as in the start-up and mentoring space. João holds an MSc in 
Digital Marketing and Sales and has a wealth of experience with medium- to long-term projects.

João Marques Fernandes

Founder and CEO of BuzzStreets

START UP 
PITCH SESSION

Ian Benn

Managing Director, Northern Europe, Ingenico

Ian Benn is a senior vice-president at Ingenico where he is responsible for sales and project delivery for the largest, 
enterprise, retailers. Formerly COO of FIS in Europe, Middle East and Africa and previously CMO at Misys, Ian has 
spent his career in the join between financial services and technology.

PANEL 2

Nick Dryden founded Sthaler to create a new way to pay. No cards. No cash. No phone. No hassle. Sthaler’s 
Fingopay reader puts biometric identification and payment at your fingertips. Its VeinID technology was developed 
in partnership with Hitachi. Infrared light maps the pattern of veins in your finger. This secure biometric signature 
can verify a payment in seconds. It’s fast, safe and simple.

Nick Dryden

CEO, Fingo Pay/Sthaler

PANEL 2



Philippe is the Global Head of Corporate, Financials and Multinationals Banking, HSBC Bank plc. He is responsible 
for business development of HSBC Group’s Multinationals Franchise and Correspondent Banking business. Philippe 
has held a number of positions, predominantly across HSBC, including Head of Debt Finance & Advisory for France, 
European Head of Debt Capital Markets, and Head of Global Banking for Continental Europe and Africa.

Jakob von Baeyer is the Head of Publications and Content at the French Chamber and the Editor of INFO magazine. 
Originally from Canada, he is a former journalist of the Canadian Broadcasting Corporation and has contributed 
to mainstream magazines and newspapers in Europe and North America. He is a Contributing Editor of Five Dials 
magazine, published by Hamish Hamilton, an imprint of Penguin Books, and is a former fellow of the RSA. Jakob 
has taught at University College London related to his doctorial work in contemporary literature and critical theory. 

Philippe Henry

Global Head of Corporates, Financials & Multinationals, 
HSBC Bank Plc

PANEL 2

Jakob Von Baeyer

Head of Publications & Content, 
French Chamber of Great Britain

MODERATOR
PANEL 2

Béatrice de Montille

Founder & Creative Director, Merci Maman

PANEL 3

Béatrice founded personalised jewellery brand, Merci Maman, from her kitchen table in London in 2007. Ten years 
on and four children later, Béatrice is at the heart of the business both creatively and strategically. She employs 32 
people between her London, Paris and Berlin studios and she has been recognised for several awards, including the 
Queen’s Awards for Enterprise 2017 and the 2018 Timewise Power 50 in the Power Founders category.

Full biographies available at: www.francobritishconference.co.uk

A Business Studies Graduate, Pia joined Harrods Graduate Training scheme and during this time embarked upon 
her Training and HR career. After 10 years at Harrods. She then chose to work as an interim HR Director at a number 
of companies including a mix of commercial and not for profit ventures such as the Millennium Dome.  Pia has been 
with Chanel for 10 years in July 2017 (which she says has passed by ‘plus vite’) She is Human Resources/OD Director 
responsible for the UK, Ireland, Canada, Mexico, Brazil and Panama.

Pia Dekkers

Regional HR Director, Chanel

PANEL 3



Charlie identified a gap in the warehouse market - the constraint of long term leases on dynamic flexibility and 
scaling of warehousing services - so in 2016 the founded Stowga. Stowga is the on-demand marketplace for buying 
and selling warehousing and logistics services. The company has seen explosive growth in the UK and is now 
backed by a consortium of high profile investors from around the world. Charlie is CEO and is building a team of 
world class technology and logistics experts.

Charlie Pool

Co-Founder and CEO, Stowga

START UP 
PITCH SESSION

Cédric Voix started his career at L’Oréal in France in 2004 as a MT.  He developed HR expertise in recruitment, for 
the L’Oréal Consumer Products Division, then working on Employer Branding and Global Recruitment Strategy, 
before leading the Talent Acquisition team in France. Cédric moved to the UK in February 2017 to become HR 
Director for L’Oréal Luxe UKI.

Cédric Voix

HR Director UK & Ireland, L’Oréal Luxe

PANEL 3

Raymond Silverstein has advised retail clients on employment related issues for over 20 years, initially as an in 
house solicitor and latterly in private practice.  He has been a Partner at Browne Jacobson LLP for over 15 years and 
heads their Employment Team of solicitors and HR professionals in London.  Raymond advises on every aspect of 
employment law.  Clients include international retail brands in the food, fashion and luxury sectors.

Raymond Silverstein

Partner, Browne Jacobson 

MODERATOR 
PANEL 3

Selda Taskan 

Senior Consultant – Human Resources Recruitment,
Elite Associates

PANEL 3

My journey in recruitment began at the world famous Harrods.   Started in Store Approvals , then moved into 
recruiting volume temporary staff for the shopfloor, back of house and head office and from there I became Fashion 
& Beauty Recruiter in the permanent resourcing team.  After Harrods I worked on long term contracts at Selfridges, 
Monsoon & Burberry, all of which involved recruiting for store and head office.  Then found my wonderful position 
as an in house recruiter at Louis Vuitton as a Talent Acquisition Specialist where I recruited for Head Office junior to 
senior across all functions and retail junior to senior levels. 



Mustafa started working on the concept and prototype for MishiPay towards the end of his MSc Engineering with 
Finance degree at UCL, and despite job offers from Goldman Sachs, KPMG and Barclays, he decided to work full-
time on MishiPay. He invited his friend Tanvi Bhardwaj, a brilliant computer engineer, to join the company as CTO 
and together they set about building a scalable, industry-leading technology solution for retailers.

Mustafa Khanwala

Co-Founder and CEO, MishiPay

PANEL 4

Liza Bate

Client Partner, Luxury & Apparel, Facebook
(See Keynotes page 11) 

PANEL 4

Charles is a Retail Director working in the luxury industry business for more than 15 years. Based in London, he has 
been at Value Retail since 2015. Prior to his role, he worked at LVMH as a Retail Director UK for Loro Piana in London 
and as a Retail Manager for Louis Vuitton in Paris. He started his career in Marketing at L’Oréal in Paris at the Luxury 
Division working for 7 years for Lancôme and Biotherm. Charles is French with Lebanese/Armenian origins and he 
speaks 5 languages.

Charles Kokorian

Retail Director, Value Retail Management (Bicester Village)

PANEL 4

Paul started his career in the ready-to wear industry, where he occupied various sales and management positions. 
In 2005, he joined Wolford as an area manager. A year later, he was promoted to Key Account Manager and became 
Managing Director of Wolford UK in 2007. In 2010, the Benelux was added to his scope of responsibilities.
Paul joined Basler in 2011 as managing director of their UK affiliate. In 2013, he was appointed UK General Manager 
at Longchamp, and became president of the RSA two years later.

Paul Lorraine

General Manager UK, Longchamp

PANEL 4

Full biographies available at: www.francobritishconference.co.uk



START UP 
PITCH SESSION

Raz is CEO and founder of ThirdEye Labs - a company that has created AI software to analyse human behaviour 
and actions on existing CCTV feeds to help run brick and mortar stores. ThirdEye is working with the world’s largest 
retailers including Tesco, has filed numerous AI patents and raised funds from Episode 1, EF and Seedcamp. 

Razwan Ghafoor

Co-Founder and CEO, ThirdEye

Sam Aflaki is an associate professor of operations management in HEC Paris’s department of information systems 
and operations management and serves as the academic director of the operations module in HEC EMBA program. 
Sam holds a Ph.D. in management from INSEAD and his current research focuses on sustainable decision making, 
operations management, and (energy) policies. Sam currently serves as the French director of “industrial excellence 
award”, one of the most prestigious operational management competitions for manufacturing and service 
organizations worldwide. Sam teaches the operations management course in various programs and has served as 
guest lecturer in many leading management institutions around the world. 

sam aflaki

Associate Professor, HEC Paris 

MODERATOR
PANEL 5

Virginie Charlès-Dear is the Founder and CEO of toucanBox, a subscription service which delivers a personalised 
package of activities for children and toddlers. Each month, children receive a box containing materials and 
instructions for creative and educational DIY projects, ranging from arts and crafts to science and technology. 
The brand, which is backed by the government-funded Business Growth Fund, has generated more than $4.6m in 
investment.

Virginie Charlès-Dear

Founder and CEO of toucanBox 

PANEL 5

Sue is PwC UK’s head of retail and lead relationship partner for several of PwC’s luxury and retail clients. Sue has 
been working with retail clients for over 20 years and is passionate about what drives success and how businesses 
must adapt to be fit for the future.
With a background in tax, Sue has deep experience in advising multinational businesses on transfer pricing and tax 
matters, in particular business operating models.  She has also successfully built and led substantial businesses 
within PwC and until recently sat on the UK Supervisory Board, the governance Board of the firm.  

Sue Rissbrook

Partner, UK Retail Leader, PwC

MODERATOR
PANEL 4



Prior to Bloom & Wild, Aron worked as a management consultant, advising technology, retail and consumer 
products companies at Bain & Company, having previously worked at Google and OC&C. Aron has an MA in Modern 
Languages from Jesus College, Oxford, and an MBA from Harvard Business School.

Aron Gelbard

Founder & CEO, Bloom & Wild

PANEL 5

Chris Labrey has been with Econocom for 20 years, having joined the company as a Manchester based junior 
account manager back in 1998. He moved to London in 2004 to manage the Southern sales operation and assumed 
the role of Sales Director (UK & Ireland) in 2006. He has been Managing Director of the UK & Irish business 
since 2012.

Chris Labrey

Managing Director UK & Ireland, Econocom 

PANEL 5

Celian Ravel d’Estienne

Co-Founder & CEO, Your Sommelier 
PANEL 5

Ludovic is the founder and CEO of BLANC, a natural artisan dry cleaner. With flagship stores in Marylebone, Notting 
Hill, Chelsea and a growing focus on online Home and Business deliveries throughout London, BLANC has become 
the partner of choice in the sustainable fashion industry as the “after sales care partner of fashion brands”.

Ludovic Blanc

Founder and CEO, BLANC
START UP 

PITCH SESSION

Celian is co-founder and CEO of Your Sommelier, an online wine shop offering Monthly Subscriptions & Weekly 
Offers of French Wine. All wines are carefully selected and imported directly from small independent vineyards 
in France. After a successful crowdfunding campaign in 2017, Your Sommelier is growing fast thanks to its new 
subscription business.

Full biographies available at: www.francobritishconference.co.uk



SIAN DOYLE
Executive Director and 
Head of UK Business 
Development 
sian.doyle@cbre.com
+44 (0) 207 182 8171

SUE RISSBROOK
Partner, UK Retail Leader 
sue.rissbrook@pwc.com
+44 (0)20 7212 3815

CAMILLE HOMMEZ
Sales and Events Assistant 
chommez@laduree.com
+44 (0) 208 963 1193

CHRIS LABREY
Managing Director UK & IRL
chris.labrey@econocom.com
+44 (0)208 939 1235

SYLVIE HERLEM
International Business
Developer – Northern Europe
s.herlem@cci-international.net
+33 (0)  3 59 56 22 37

PHILIPPE HENRY
Global Head of Corporates 
Financials
Multinationals Banking, 
Global Banking 
and Markets
philippe.henry@hsbc.com
+44 (0) 207 9922286

AURELIEN BOUZERE 
Marketing Assistant 
aurelien.bouzere@androsuk.co.uk 
+33 6 12 08 66 02 

MARC DUMONT
International Business Development
marc.dumont@bfast-capture.com 
+33 (0) 7 72 43 24 33

Exhibitors:

PARTNERING INSIGHTFUL DATA 
WITH IN-DEPTH KNOWLEDGE

Calibrate is an unrivalled CBRE consultancy service that analyses the digital footprints of over 

15 million mobile phone users. Combined with CBRE’s in-depth retail real estate knowledge, 

we can provide occupiers, landlords and investors with unique access to consumer profiling 

and retail spending behaviours, helping to bring your brand and location strategies to life.
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